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(Main steps for Developing great Products & Services - 50,000 ft. view)

(Gathering the “Voice of the Customer”)
Understanding your Customers better than they understand themselves!!
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Parallel “non-eQFD”

Development Activities
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= Managed and Tracked Separately
= Coordinated through Steering Team

* Feedback & Forward
with eQFD Activities

7 explain in detail the “How-to’s” for each “Phase”
in this roadmap. Customizing eQFD for different
situations and industries will also be discussed.
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